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COVID-19 Webinar:

How To Build Brand Awareness For Your
Company on Social Media

7 July 2020
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Agenda

 What is meant by the terms Brand, and
Brand Awareness?

 How to build Brand Awareness on Social
Media

 How to measure Brand Awareness on -
Social Media brilliant red | Netther
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What Is a Brand?
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“A brand is all
encompassing - it defines
the visceral and frequently
Intangible aspects of your

company identity.”
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Much
more than
a logo!
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What is Brand Awareness?

Yl

“Brand awareness
represents how familiar
your target audience Is

with your brand and how
ol well they recognise it.”
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The Rule of 7
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“It says that a prospect
needs to see or hear your
marketing message at
least seven times before
they take action and buy
from you.”

Invest 'Q.

© brilliant red | Northern

Ireland



Practical Export Skills

What does

a brand
look like
online?
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Key Components

Consistency

» Consistent presentation of a brand
has seen to increase revenue by

33%

Value Proposition

» Ensure your brand communicates
why consumers/ businesses

should buy from you
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EXPERIENCE
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& Southwest Airlines @  £] R E S P O N S E

about a week ago

Tune in to our page on Wednesday at 7 p.m. CT to watch performances Southwest Airlines & @SouthwestAir - 17 May v
° from Train, Andy Grammer, and Carly Pearce as we support the work of our o . - "
Southwests o Partners at American Red Cross, Team Rubicon, and Feeding America, who Whlle e r,e comm;tted 19 Cfnne?mg lyou to,m: PeoTIe and Plsces d alift
are bringing life-saving materials and to ities impactsd by important in your lives, we. now People aren‘t the only ones who need a li
COVID-19. Until May 31st, any donation of $25 or more to one of these our right now. #SouthwestHeartStrong I (1/3)

charitable Partners will earn you 10 Rapid Rewards bonus points for each
The airline with Heart. dollar donated (maximum earn of 10,000 points). #SouthwestHeartStrong
Low fares to the U.S e

Southweste CHASEO

Tune in to the virtual
Southwest® Heart
Strong Concert.

Watch performances by Train,

Andy Grammer, and Carly Pearce
and support our partner charities.

o May 13 | 7 p.m. CT
#SouthwestHeartStrong.

l s

WED. 13 MAY

Southwest® Heart Sti Southwest Airlines @
Online event

kx| enssme

® @

a R
8 hours ago southwestair @  Follow

About Southwest Fiing Souttwest Soutrwest Products Customee Service 71 Music - 1,008 people X ’
e We'll be here when you're ready.
southwestair @ We'll always have our
Heart. #SouthwestHeartStrong (I
@jakesonaplane)

7 A Shar

- Today and every day,
= we are Southwest’ Heart Strong.

We appreciate your patience as we work 10 respond.

$49-599 . o " &

2X Rapid Rewards®

hpycampin$ I'm ready to go
when you are

#SouthwestHeartStrong

Southwest’
Heart Strong

&
Q

= missgoodcookie © OO
“ - — w Reply
foe N
\\‘ Follow/_‘l ° gustatsonlynnie WP D VI
oQv W
Southwest Airlines & SoUTHNCSTo00 14,649 ks
@SouthwestAir Book now, fly when the time is right. £
We run on #SouthwestHeart! Follow to see more from the best Employees and Book by 6/12. Cont. US travel valid 5/26-8/31/2020. 14-day adv. purch. req...
Customers in the world. For a formal response, please use the link provided.
© Dallas, Texas (& southwest.com/feedback @ Born 18 June 474 P45 A 92 .‘.

oined July 2007

36K Following  2.1M Followers @ b rl | | I a nt r‘e d Northern
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Why Is Brand
Awareness

Important?
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Why is Brand Awareness Important?

THE AIDA MODEL
> First Step in the S VRS
Marketing Funnel < NTRREST
DESIAE
ACTION
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Why is Brand Awareness Important?

> Fosters Trust

© brilliant red | Northern
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How to Build
Brand
Awareness on
Social Media?
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Create Audience or Buyer Personas

» Help personalize
your social media
marketing

» Dictate which
platforms to utilise
and the type of
content which will
resonate © brilliant red
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Pain Points

Demographicy B uyer
Persona Job Level/

Seniority

Social

Platforms . Invest Z9®
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Give Your
Social
Presence
Some
Personality

18

"!3' Tayto e
@,}" 18 June at 10:23 - @ COoVID-19
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Let's bring some more #tayiohappy to you..... 77 And this is another
people have been asking for &
So who is going te be a winner, winner, (packet of roast) chicken dinner
?7
Yep. it's a CASE of Roast Chicken @ to be won ! For chance to win
simply like & comment with #taytohappy by 11am tomorrow 17th June
< ... See more
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Choose The Right Social Platform

» Avoid wasting time In
the wrong place

» Choose the platform
your audience IS
using

» Talk to them

Northern
Ireland
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Fine Tune Your Social Media Profile

freeist_sugar_free N K8 -

258 posts 3,015 followers 48 following

Free'ist - Sugar Free!

» Are they consistent

» Are they active :

> Each platform has a B o
different purpose S i

> Tailored to your

audience? = 5 e @ 0
ockists ans roducts i i ."
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Engage With Your Audiences

» Ask questions?

» Personality!!!!

» Stay topical

» Personalized or
taillored content

21

A, SuperValu NI

WY 10Juneat 1400 ©

How many numbers can you tick off your list? e
Confession: we've ticked them all.

Lockdown Bingo

© © @

Baked Spent too much mon ey Attempted to cut
banana bread online shopping your own hair

Got glammed up to Took partina Watched all of Normal
do the weekly shop Z Z People in 24 hours

COVID-19
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Mention Influencers, Partners, Customers

Mash Direct
5June at 17:15- Q

» Mention suppliers & g
p p To celebrate, why not treat yourself to a fish and chip fakeaway 2z
Becky Excell Gluten Free created the ultimate fakeaway for us last year -

C u Sto m e rS pairing crispy battered ﬁsfi @Zeo:o?eward-\wnning Beer Battered Chips and

mushy peas of course!

» Follow influencers
» Creative commenting

Northern
Ireland
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Utilise Hashtags #

For categorising and
discovering

Avoid over-tagging
Varies per platform
Join conversations
Create your own
Hashtagify, RiteTag

VVVVV VY
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Create Visually Amazing
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© | Instagram ®©@ © QA 0 060

vithitdrinks [IEZ B8

Content

486 posts. 13k followers. 412 following

VITeHIT
Water + juice + teas + vitamins = VITHIT, the ultimate way to hydrate & boost energy!

YV VWV V

Make your posts stand out
aesthetically

Native videos rank high on
Social Media

Be creative

Tools: Canva, Pexels,
Piktochart, Adobe Spark,
Landscape, Magisto, Splice,
IMovie
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Give Away Free Content

YV VV

\ 27

Free marketing!
Highly sharable
Gives your audience
a flavour of what they
can expect

Shows expertise
Drives traffic to

websites .
© brilliant red | Northern
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Tell Your Brands Story Through Content

VVVY 'V

Resonate with your

audience socIAL N MEDIA
Evoke emotion STORYTELLING
Showcases a human side

Highly sharable

Boosts brand awareness

© brilliant red | Northern
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Use Disappearing Content - Stories

» Most engaged type of
content in 2020

» Allow you to tell stories

» Strategically placed

» Behind the scenes

» Easy to share, tag

© brilliant red | Northern
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Run Targeted
Ads on
Socilal Media

Invest 'Q.
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How to Measure

Brand

Awareness on
Social Media?

© brilliant red
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Define Key

Metrics ‘
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Engagement

Brand
Awareness
Metrics
Share of
Voice
Invest 3::
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Practical Export Skills E
' Twitter Analytics

Use Social
Media sproutsocial S

Monitoring BuzzSumé®
Tools

fNe.sHewak . :

% brandwatch
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Campaigns

» Used Stories & In-
Feed Video Ads to
showcase products

» Millennials,
Facebook &
Instagram

Northern
Ireland

© brilliant red
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Campaigns

» Used Facebook,
Instagram & Ads

» Video demo of
product in action

» 200 million video

views on Facebook babocush®

34
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Questions
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nibusinessinfo.co.uk
Investni.com/events

Investni.com/newsletter
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