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COVID-19 Webinar:
Navigating your business on Social Media 
through COVID-19

23 June 2020
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Agenda

• Social Media & COVID-19

• Why it’s Vital You Stay Connected

• How To Stay Connected During 
Lockdown
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Social Media &
COVID-19
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No one was 
prepared for this
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The 
Role of
Social 
Media
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To Connect People

 Designed to connect 
friends and family

 Evolved into a marketing 
tool

 Opportunity to connect 
during Lockdown
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To Educate

 Real time information at 
our fingertips 

 Information that will keep 
us safe

 50% of 18-30 year old’s 
use social media as their 
primary source of news

 Business updates during 
lockdown
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To Entertain

 Key aspect of social
 Welcome distraction 

during times of 
uncertainty

 Explosion of Tik Tok, 
300m new users

 Tayto, keeping kids 
entertained during 
Lockdown
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To Inspire

 Inspired millions of 
people for good 
purposes 

 NI Scrubs
 Captain Tom
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Fake News

 Source of 
misinformation

 Social Networks taking 
action

 Warning labels on 
misleading information
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Why It’s Vital 
You Stay 

Connected? 
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Significant increase in 
Social Media Usage
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Engagement rates have soared

 Brands experienced an 
avg. increase in 44 
engagements per day 

 7.3 more engagements 
per post per day

 No sign of slowing down
 Opportunity to connect 

with customers
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Your Audience Needs Answers

 Simply answer your 
customers questions.

 Can they buy from you? 
 Are you taking 

precautions?
 Is it business as usual?
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Can you afford to stop Marketing? 

 What will happen to the 
sales/ marketing funnel? 

 Will potential customers 
wait for you? 

 Sowing doubt in your 
followers minds. 

 Will they forget about 
you? 
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6 month absence from 
TV = 39% reduction in 

brand awareness

Kantar, 2020
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Don’t miss out on 
Opportunities



Practical Export Skills

22

Humanise Your Brand

 How you get engagement 
on Social Media

 Grow your followers
 Users want to see a 

human side to your 
business

 People buy from people
 It really works! 
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Develop Deeper Connections

 Showing kindness or 
empathy builds 
relationships

 78% of consumers want 
brands to use social to 
help people connect with 
each other

 Clear message: this crisis 
is bigger than your brand
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How To Stay 
Connected? 
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Do You Need To Scrap Your Playbook?

 You can’t continue as 
normal.

 Planning ahead can seem 
impossible.

 Evaluate your plans, are 
they still relevant? 

 Do you need to rethink 
your overall strategy?
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1. Listen Before You Talk 

 Monitor your social media 
audience closely

 Search on social media
 Use social listening tools 

such as Buzz Sumo, 
Sprout Social 

 Become a valuable 
contributor to the 
conversation 
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2. Show Empathy 

 COVID-19 has affected 
everyone

 Offer compassion 
 Give consideration to your 

posts
 Make your content 

authentic and relevant
 3M are a shining example
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3. Find Your Place

 All about relevance
 Determine the role your 

business can play
 What does your audience 

want or need?
 Find a way to be helpful
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4. Lead With Usefulness, Not Promotion 

 Provide value to your audience
 Think of your audience as 

human beings and not 
customers

 Do not use this crisis as a 
sales opportunity at the 
expense of others

 Show empathy, usefulness and 
value
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What Type Of 
Content 

Should I Post?
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Useful Content 
Ideas
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 Educational post

 Keeping in touch with 
their followers

 Important type of post as 
more and more 
businesses begin to 
open 



Practical Export Skills

34

 How-to post

 Spotlight on employees

 Personality 

 Humanises their brand
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 Gave their audience the 
‘Double Tree Secret 
Cookie Recipe’ 

 Massive gesture 

 Highly valuable content
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 Educational post

 Keeping in touch with 
their followers and 
updating them on how 
to order/ buy
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 Helpful post about 
looking after yourself and 
other

 Caring stance

 Empathy and relevance



Practical Export Skills

38

 Helpful role

 Entertainment

 Light hearted content 

 Aware of the Lockdown 
situation
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 Educational post

 Mental health 
awareness

 Caring position 
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 Informational and 
valuable content

 Aware of the current 
situation (Listening)



Practical Export Skills

41

 Informational post

 Infographic 

 Easy to read and 
understand
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 Social listening 

 Valuable and relevant 
post 



Practical Export Skills

43



Practical Export Skills

44

Ask your audience questions and engage with them! 
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Eureka Moment

 Tipping point for Social 
Media

 Shift from promotion to 
usefulness

 Fight against fake news
 Will it last? 
 Reinvention of Social 

Media 
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Thank you
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Questions 


