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SECTION1

BRAND POSITIONING

OUR AMBITION
PURPOSE OF THE BRAND GUIDELINES

WHO IS OUR AUDIENCE?
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SECTION1 | BRAND POSITIONING

OUR AMBITION

At Invest NorthernIreland
(Invest NI), our missionis
to support the growth of
businesses right here in
Northern Ireland.

INVEST NORTHERN IRELAND GUIDELINES

Thisis a place where local enterprises can thrive,and we're
committed to ensuring that every businessin Northern Ireland has
the tools and opportunities to succeed.

We work closely with local companies to help them expand,
innovate and reach new heights. By fostering a vibrant business
environment and building strong partnerships within Northern
Ireland, we’re creating wealth and opportunities that benefit our
entire community.

Our brand guidelines are key to achieving this. They ensure we
create therightimpression of the organisation, one that resonates
with local businesses. By following these quidelines, we can
strengthen our connections within the community, build trust and
make it easier for businesses across Northern Ireland to seeus as a
reliable partnerin their growth.
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SECTION1 | BRAND POSITIONING

PURPOSE OF THE
BRAND GUIDELINES

Our guidelines are here to
help us ensure that every
interaction with local
audiences leaves a positive
and lasting impression.

INVEST NORTHERN IRELAND GUIDELINES

A brandisn’tjust about alogo or a colour scheme. It’s what
people think and feel about us, what they say about us to
others. Every email, chat and social media post contributes to
that bigger picture.

By following these quidelines, we can make sure we are seen as
engaging, approachable and supportive. This makes it easier
for businesses across Northern Ireland to connect with us,
trust us, and want to work with us.

These guidelines aren’t just about looking good. They’re about
ensuring every part of our brand —how we look, speak and act
—reflects who we really are. This is your guide to help build and
protect our brand within our local community.

90
Invest '..

Northern
Ireland



SECTION1 | BRAND POSITIONING

WHO IS
OUR AUDIENCE?

This document is written with

a Northern Ireland audience in
mind. Business leaders across our
region are looking to Invest NI

as a partner to help them grow,
expand and succeed. Whether
it's a conversation, an email or a
presentation, we want to make
sure they feel heard, supported
and encouraged.

INVEST NORTHERN IRELAND GUIDELINES

We know that clear, simple communicationis key to
building strong relationships with our local audience. The
business world is a sea of corporate speak, buzzwords,
jargon and unnatural language that’s hard to engage

with or relate to. However, by keeping our lanquage
straightforward and free of jargon, we make it easier for the
Northern Ireland business community to engage with us
andtrustus as a partner.

As we're talking to a local audience, we can also let our
personality shine through a little more. There’s no risk of
idioms or colloquial phrases being lost in translation, so if
we feelit’s appropriate we can use them.

Tailoring our messages to resonate with local businesses
helps them connect with Invest NI, build a relationship with
us, enjoy working with us and see the organisation as a vital
resource for their success and growth.
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SECTION 2

OUR BRAND VOICE

OUR BRAND VOICE
ADJUSTING OUR TONE
VOICE EXAMPLES
WRITING RULES
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SECTION 2 | OUR BRAND VOICE

OUR BRAND VOICE

‘Natural Energy’ sums up our
brand voice. It gets to the heart of
who we are, as an organisation,
as people, business partners and
aregion as awhole.

INVEST NORTHERN IRELAND GUIDELINES

NATURALENERGY

Natural

We want to speakin a voice that sounds natural,
human and conversational. We want it to feel real and
engaging, so we need to write like we speak. Writing
like we speak doesn’t make our writing any less
professional (it’ll still be punctuated and structured
properly, of course), it just means we’ll be more
engaging and interesting because we’ll avoid jargon
and corporate speak as much as possible.

When they read our writing, our audience should
feel like they’re chatting face-to-face at a casual
networking event. It should feel more like a
conversation than typical corporate writing.

Energy

Our writing should convey a sense of energy. We want
readers to sense our enthusiasm, positivity and can-do
attitude. It'simportant to remember that we’re offering
fantastic opportunities to our audiences, chances to grow
and develop —that’s an exciting prospect for them, and we
want them to feel it when they engage with us. They should
feel like we're energised and motivated at their potential
and the great things we could achieve together.

To keep this energy high, we want to use lots of strong active
verbs, vary our sentence length, avoid being too wordy and
maintain a sense of positivity and enthusiasm throughout.

nvest =@
Northern
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SECTION 2 | OUR BRAND VOICE

ADJUSTING OUR TONE

With our brand voice, we always
aim to sound approachable and
professional. However, the level of
energy and enthusiasmin our tone
should be adjusted depending on
the situation.

INVEST NORTHERN IRELAND GUIDELINES

There are times when a more straightforward and
functional toneis necessary. For example, when
discussing technical information, it'simportant to
focus on clarity. In these situations, we maintain a
warm and natural tone but keep it straightforward.

On the other hand, when we’re celebrating success
stories, announcing events, or engaging on social

media, we can let our excitement and positivity shine.

Think of it like this: for important, formal communications,
dial the voice to a level 2 or 3, keeping things clear, helpful
and respectful. For more casual, celebratory, or social
content, you can turnitupto level 8 or 9, showing our
vibrant and optimistic side.

By adjusting our tone appropriately, we make sure we're
always in tune with the context, helping us build strong,

lasting connections with our audience.

SHIFT THE DIAL

NATURAL ENERGY

nvest =@
Northern
Ireland



SECTION 2 | OUR BRAND VOICE

VOICE EXAMPLES

Website content

These examples are to be used in the introductory copy, before proceeding to the detail of
the subject matter.

Before: “We offer funding options to Before: “Invest NI supports innovation
help businesses expand.” across various sectors.”

After: “Ready to grow? We've After: “Got a bigidea? We're
got funding options to help here to help you turn that spark
your business reach new of innovation into something
heights.” amazing.”

Before: “Invest NI offers workshops
and training to develop skills.”

Before: “Our team provides expert
advice on business strategy.”

After: “Let’s sitdown and After: “Sharpen your skills and

map out your next move. help your team stay ahead with
Our experts are hereto help our workshops and training
you craft a winning business sessions.”

strateqgy.”

INVEST NORTHERN IRELAND GUIDELINES

Social post copy

Before: “Our Western Regional Office in collaboration with Fermanagh & Omagh
District Council, is hosting a series of drop-in clinics at The Workhouse, Enniskillen
and Connect Centre, Omagh, over the next few months. Invest NI has arange

of advisory, capability development and financial support that could help you
succeed. https://okt.to/vksboU”

After: “Got a brillilant business idea?

Ethna and the team offer the expert advice and financial support
you need to turn yourideainto reality. Pop down to one of our
drop-in clinics in Enniskillen or Omagh: https:/ /okt.to/vksboU”

Before: “We have developed our recent webinarinto a video tutorial called
‘Navigating Green Success in Life and Health Sciences,’ that provides information,
tips and resources to help address sustainability requirements within medtech,
diagnostic and pharma sectors. https:/ /okt.to/lIsginl”

After: “If your Pharma business is looking for ways to become

more sustainable, we've got just the thing for you. Check out

our new video tutorial here to find out how you can make small

changes that make a BIG difference.” o

nvest =@
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SECTION 2 | OUR BRAND VOICE

WRITING RULES

Be clear and direct

Use simple, straightforward language. Avoid complex
sentences and industry jargon unless absolutely
necessary.

Use active voice

Communicate actions clearly by using active voice.
For example, “We support businesses” rather than
“Businesses are supported by us.”

Keep it positive
Focus on the benefits and opportunities on offer.
Highlight success stories and potential for growth.

INVEST NORTHERN IRELAND GUIDELINES

Stay consistent

Ensure that all communications align with our
brand voice. All writing should feel like a one-to-
one conversation with someone who is engaging,
enthusiastic about Northern Ireland and genuinely
invested in the success of the reader’s business.

Focus on thereader

Always talk about the reader more than you talk about
Invest NI. People are self-interested, so the best way
to engage themis to talk about their problems, goals
and needs. For example, “You can get help navigating
export regulations” rather than “Our team supports
businesses in navigating export requlations.”

{Handytip}

Make sure “you/your” appears more oftenin your

writing than “we/our™.

Know your rules
See our Writing Guide for a more in-depth breakdown
of the writing rules for our brand.

nvest =@
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SECTION 3

BRAND ASSETS

BRAND TOOLKIT

OUR LOGO

HEX GRAPHIC DEVICE
HOLDING DEVICE
COLOURPALETTE
ICONOGRAPHY

ICON AND GRAPHIC APPROACH
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SECTION 3 | BRAND ASSETS

BRAND TOOLKIT

This is a snapshot of the our key brand assets.
It consists of:

 ourlogo

« hex graphicdevice
 holding device

* colour palette

* iconography
 typography

* photography.

They have been developed to complement each other and help
create a consistent brand style that becomes recognisable and
memorable.

Thefollowing pages explain how these elements should be applied
to ensure our brand is delivered consistently and successfully.

INVEST NORTHERN IRELAND GUIDELINES

nvest =@
Northern
Ireland

Our logo
Pages14-16

GRONE AV,
@ hihee®
NEG = &
P HAF S &

Iconography
Pages 23-24

.

Hex graphic device
Pages1/-18

NorthernIreland Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 !@£&%7?()*

NorthernIreland Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890 |@£&%7?()*

Typography
Pages 26-30

i

Holding device
Pages19-20

Photography
Pages 31-32

Colour palette
Page?2l
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SECTION 3 | BRAND ASSETS

OUR LOGO

Our primary logo was created to work across
all forms of communication.

INVEST NORTHERN IRELAND GUIDELINES

(N 4
nvest @

Northern
Ireland

Full colour version

The full colour logo can be
used on white and light
coloured backgrounds.

' J
nvest O’

Northern
Ireland

Charcoal version

The charcoal version (90%
black) has been created for
non-colour productions.

Northern
Ireland

White version

The whitelogois our
primary choice on a colour
orimage background.

90
Invest '.‘

Northern
Ireland

Invest

Northern
Ireland

Invest
Northern
Ireland

Invest
Northern
Ireland

90
Invest '.‘

Northern
Ireland

Invest

Northern
Ireland

Colour options

Colour variations of the logo
give the identity flexibility.
Colours from our palette can be
used to change the colour of the
six petals.

When using coloured petals
on a coloured background or
imagery, take care to ensure
sufficient contrast.

NS
nvest @
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SECTION 3 | BRAND ASSETS

OURLOGO
Our primary logo was created to work across e N .........................
a"forms Ofcommunication. : :

v
Invest @ -

~ Northern
l.r..e.land ............

Please use original artwork files - do not try to
recreate the logo.

Clear space

All our logos should always be surrounded
by a minimum area of space. This area s
defined by using the height of the letter ‘N’
taken from the logo as shown.

INVEST NORTHERN IRELAND GUIDELINES

Invest =@
Northern
Ireland

Minimum size - Print

Thelogo should not be
produced at less than
15mm wide on any print
communications.

O Invest

[ ]
Invest @
Northern
Ireland

Minimum size — Screen

Thelogo should not be
produced at less than
40px wide on any screen
communications.

“¢“ Northern Ireland

Secondary logo

A secondary logo was created exclusively
for use on communcations when spaceis

limited.

nvest @
Northern
Ireland



SECTION 3 | BRAND ASSETS

OUR LOGO

These examples demonstrate how the logo
should and shouldn't be applied.

NJ}
Invest '..
Northern
Ireland

90
Invest '..

Northern
Ireland

90
Invest '..

Northern
Ireland

Thelogo should be applied to the top-right or bottom-right for
consistency. There may be some exceptions to this rule, when the
design format requires a different layout. The logo can be placed
with or without a holding device.

INVEST NORTHERN IRELAND GUIDELINES

I\ T ] %0 | %0
Invest '.. Invest '.. Invest '..
Northern Northern : ' Northern
Ireland _ Ireland ' Ireland

90
Invest ".
Northern
Ireland

White logo, bottom-right on colour White logo, top-right on colour
holding device. holding device.

White logo over dark area ofanimage. Colourlogo on an appropriate area of
theimage that ensures legibility.

%0
Invest ® '.
Northern
Ireland

Don’t place thelogoin the centre
of the format unless there’s a valid
reason. [t shouldn’t be interfering
with key elements of theimage. o

nvest =@
Northern
Ireland

Don’t place thelogo bottom-left
unless there's a valid reason.

Don'’t place a coloured logo over an
area with limited contrast.

Don’t place the white logo over an area
with limited contrast.



SECTION 3 | BRAND ASSETS

HEX GRAPHIC
DEVICE

The hexagonis a proprietary shape associated
with Northern Ireland.

The hex graphic helps create a contemporary look and allows us to
highlight people, places and products within our communications.
The ‘hex bursts’ add energy to the designs and builds on the
distinctive style.

INVEST NORTHERN IRELAND GUIDELINES

Hex burst

The hex bursts add a sense
of energy and creates a
distinctive look.

Hex keyline

The hex keyline helps to
highlight people, places
and products within the
photography.

The hex keylineisintegrated into the photography to help
highlight areas and create a modern style.

nvest @
Northern
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SECTION 3 | BRAND ASSETS

HEX GRAPHIC
DEVICE

Following these rules will ensure a consistent
application of the hex graphic device.

e
oooooooooooooooooooo

Original 7pt stroke Original

Hex keyline

To maintain a consistent stroke width when
applying the hero hex keyline, all artwork should
be sized from this original example of 150px
wide with a 7pt stroke. The stroke width will vary
across different formats, but starting from this
original graphic will ensure the same look is
applied across all communications.

INVEST NORTHERN IRELAND GUIDELINES

The original hex keyline has been sized
within the required area of thisimage and
the opacity has been set to 80% to help it
blend with the image background.

The opacity can be set between 70 — 90%.

Sections of theimage
are clipped out and
overlayed to createa
sense of integration

within the photography.

Hex burst

The hex bursts are added to the designs
using colours from the brand palette. These
are arranged in a variation of sizes to suit
theimage and design layout. They can
overlap and be solid or keylines. White hex
graphics can be applied to any design, as
these complement the main hex keyline.

...... - Forvariation on certain
executions, some of the hex
graphics can be blurred to
add a sense of depth. This
works well for animations over
video, as it adds a depth of
field to the movement.

nvest @
Northern
Ireland



SECTION 3 | BRAND ASSETS

into any area of the design. points should be added
tothe hex sectionto

I I O L DI N G D E VIC E A o Digital 9:16 Bleed for print
igital 9:
The hex shape can be cropped ‘ S T

The hex graphic can be used to hold logos, e S ensureitis extended
copy and images. This gives designers clean CO_”e;t'nyf SUFEeIEl
. . rintdocuments.
space to add elements to images with busy P
backgrounds.
Rotated hex cropped PrintAd 3
Digital 9:16
Therotated hex shape can be
cropped into any area of the
design to give more flexibility. . .
Digital 16:9 Digital1:1
Hex section PrintAd g
Digital 9:16
The hex section can hold
thelogo or be the corner of '
image boxes. . .
Digital 16:9 Digital1:1

%0
Invest '.‘

Northern
Ireland
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SECTION 3 | BRAND ASSETS

HOLDING DEVICE s

Northern Northern
Ireland Ireland

These examples demonstrate how the holding
devices can work over images.

The first example shows that designs can
also be created without a holding device.
In the other examples, the device has been

The hex section device can be used
to style corners onimages within

used to hold the logo or copy onimages that documents.
are too busy to make it work otherwise.
Fullimage with white logo. White logo on holding device.
Invest >‘.: Invest >‘.:
reiand OPEX ireiand
GIVE YOURBUSINESS A Ll
« ZCOMPETITIVE ADVANTAGE
Headline overimage with logo on Programme title on cropped hex holding
© holding device. device. o
nvest @
Northern
Ireland
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SECTION 3 | BRAND ASSETS

COLOURPALETTE

Our primary colours are the original blue and
greens from the Invest NI logo.

We have limited the secondary colours to create more
consistency but still allow flexibility across the different
business areas. These colours are vibrant and modern
with simple grey tones to support a contemporary style.

Thereis also a selection of gradients created from mixing
the main brand colours, which add more flexibility but
relate back to the core brand.

Colours can be darkened slightly for digital application to
ensure legibility on smaller formats.

See Section 9, page 40 for business areas colour
application.

INVEST NORTHERN IRELAND GUIDELINES

Primary colours

C65MO00 Y100 KOO C85M00 Y00 KOO C30 MO0 Y94 KOO
R101 G179 B46 RO00 G172 B233 R175 G199 B40
#65B22E #00ABE9 H#AEC627

Secondary colours

CO0 M027 Y100 KO3
OOOOOOOOOOOO

Gradients

NS
nvest @

Northern
Ireland



SECTION 3 | BRAND ASSETS

COLOUR CONTRAST
FOR DIGITAL

Our colour palette has been picked to help us build a
vibrant and memorable brand style. However, contrast
and accessibility areimportant factors to consider when
designing assets for digital formats. Thisisimportant
when pairing white text with a background colour, as the
copy must be fully legible.

There are various online tools available to check
the contrast between different colours for screen. If
necessary our colours can be darkened to meet AA
standards.

Lighter coloured backgrounds should have charcoal
(90% black) text applied to ensure accessibility is met.

INVEST NORTHERN IRELAND GUIDELINES

Primary colours adjusted for screen accessibility

R94 G167 B49 ROO0 G152 B209 R175 G199 B40

#5EAT3L #0098D1 #AEC627 The first two colours have

been adjusted to hold
white text and graphics.

Foreground Background
Hex Value Hex Value
# FFFFFF | #5EA62B |
Color Picker ’ Alpha Color Picker

Lightness Lightness

Contrast Ratio

3.01:1

The online tool www.webaim.org/resources/contrastchecker/
must be used to check and adjust colours. By moving the lightness
slider, you can see when the pairing meets AA standard.

WCAG AA compliance target contrast ratios are:
Normal text: 4.5:1
: Large text: 3:1

Graphical objects and user interface components: 3:1

nvest @
Northern
Ireland



SECTION 3 | BRAND ASSETS

ICONOGRAPHY

We have created a consistent style of 0 Q — A
iconography to be used whenimages aren't (CO2) O G 1 l g = ) -
available or to help support information within 1 <9 L,@ - S N e £

designs. Theicons take inspiration from the
business sectors.

Additional icons can be created based on this . % /™ \ 00

outline style. E:i,t R [[Lmj] @ @ Qp: '%Jrl 03&0 (& \%

O ' T
Invest ".

Northern
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SECTION 3 | BRAND ASSETS

ICONOGRAPHY

These examples demonstrate how theicons
can be used to reinforce campaign concepts,
support information within documents and
whenimages aren't available.

INVEST NORTHERN IRELAND GUIDELINES

Theicons can be applied to the hex burst
designs and placed over heroimages and
graphics to reinforce campaign concepts.

o000 \\g

a0 (i

The primary design styleisto holdiconsina
hex graphic, but if the marketing team think
there are too many hexagonsin the design,
they can be placed without a hex orinacircle
device to help balance the flow.

ABOUT THE PROGRAMME

WHO SHOULD APPLY?

The programmeis for the business owner / CEO / MD plus up to two members of the leadership team.

MUST:

Be an SME Ability to commit
(up to 249 staff) t]me and

resources

tothe programme

WHY JOIN?
ITWILL:

» Challenge the focus of your leadership team
to enable your company to grow.

« Challenge the CEO / MD by providing the
supportand the space to gaininsights
with like-minded peers.

 Build top team cohesion and drive a culture
of transformation to enable ambitious growth.

YOUR LEADERSHIP TEAM WILL:

» Gain a deeper understanding of how to
develop andimplement strategies that drive
sustainability and international growth.

* Beastronger and more effective top team,
ready to develop and implement a strategy
for growth.

Turnover ideally Ambition to grow
in excess of your business

£1million | GLOBALLY

Y

« Develop the right company structures and
processes to support international growth.

* Make more time for strategy and business
development.

 Build more connections with other business
leaders, share experience and access best
practice learning.

* Beable to use a wide range of practical tools
and techniques to ensure every aspect of
your business is aligned with your strategy.

LEADERSHIP TEAM PROGRAMME

PROGRAMME ELEMENTS

The Invest NI Leadership Team Programme is
focused on transforming the skills, behaviours
and relationships of the top teamin order to
achieve business growth. The key objective of
the programmeis to help the top team transform

their skills, behaviours and relationships in
order to build a more adaptive and resilient
business. Provided by Invest NI, in partnership
with external providers, the programme
combines the following key elements:

WORLD CLASS
EXECUTIVE EDUCATION

Workshops are delivered by
aninternationally recognised
business school. These provide
access toglobal best practice
in Leadership & International
Growth.

Each session is geared
towards SMEs with high
growth potential, delivered by
some of the best practitioners
andthought leadersinthe
world. Each workshop builds
capability and focusin areas
such as Strategy Development,
Leadership, Innovation,
Talent & Performance,
Structuring for Growth.

Sessions are brought to

life through case studies,
practical business activities
and guest speakers.

BUSINESS COACHING

Each participating team will
benefit from tailored CEO
and wider team coaching.

An assigned business coach
will help the team translate
learnings into action, develop
strategies, and create the
right conditions for growth
intheir business.

Theteamsarealso
challenged to build leadership
competencies and drive
effective changes through the

behavioural diagnostics.

PEERNETWORKS

Within each module,
interactive, peer breakout
sessions enable participants
tomake links with other
businesses, gain new
perspectives, share
experiences and learn from
similarly ambitious teams
across arange of sectors.

The programme also provides
support and challenges for the
CEO/MD with the opportunity
toshareideas and experiences
with like minded leaders,
through facilitated peer
learning sessions.

Theicons can be used to support copy in longer format
documents.

nvest @
Northern

Ireland



SECTION 3 | BRAND ASSETS

ICON AND GRAPHIC
APPROACH

This graphic approach gives us even more
flexibility. Combining complementary
graphics with the hex device creates a
dynamic, modern feel. This is particularly
useful for communicating conceptual or
abstractideas.

Alternativeillustration styles should not
be used.

INVEST NORTHERN IRELAND GUIDELINES

Oa»O+r)

Graphic accents

Graphicaccents can be added to designs
to help differentiate and add variety.
These should be applied subtly.

(

Graphicaccents
canbeusedto
hold quotes or
supporting copy
within document

s.)

nvest =@
Northern
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SECTIONA4

TYPOGRAPHY

OUR TYPEFACE
HEADLINE STYLE
TYPOGRAPHY PRINCIPLES
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SECTION 4 | TYPOGRAPHY

OURTYPEFACE

Animportant part of the overall branding
is the use of the custom designed Northern
Ireland typeface. It is a fresh and playful
typeface that reflects the confident brand
values of Northern Ireland.

The Northern Ireland typefaceis to be used in all communication.

The typeface consists of two weights, the bold fontis to be
applied to all headlines and the reqular font is for body copy and
other supporting copy.

INVEST NORTHERN IRELAND GUIDELINES

NORTHERNIRELAND

Northern Ireland Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 !@£&%7?()*

NorthernIreland Reqgular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 !@£&%7?()"

nvest @
Northern
Ireland



SECTION 4 | TYPOGRAPHY

HEADLINE STYLE

Headline styles are an important design Therectangular holding device allows us to highlight words or phrases
oy s G ROW YO U R within headlines and calls to action. This helps create a distinctive look
asset, as they help add recognition to and also adds an element of consistency.

a brand’'s communications. S AL ES IN m
To create a consistent look, all our headlines

will be set in upper case and should be six ROU N DE D RECTANG LE
words or less.

[t'simportant to keep a consistent style when applying the rectangular
: : IVI I ' ' lines. Thi leis 4 ith @ 260x4
We have developed the rounded rectangle holding device to A B I I O N holding device to headlines. This example s 49pt type with a 260x48px

rectangle and 4pt rounded corners.

highlight words and phrases in headlines. The headline copy

can be fully bold or a mix of bold and regular. Selectindividual anchor points when adjusting the length of the arrow —
do not drag toresize, as this will compromise the shape of the edges.

Our primary approachis to have all headlines and copy left- .

aligned. There could be some exceptions to this rule, such as
smaller formats requiring an alternative approach.

A double spaceis applied between the word in the holding device and
other words aroundit.

Therectangleis setin the middle of the two words with equal spacing

on theright-hand side.
INNOVATION VOUCHER e | o | |
Thereis equal spacing top and bottom with this set to just under a third
of the type height.
O o

nvest @
Northern
Ireland
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SECTION 4 | TYPOGRAPHY

HEADLINE STYLE

These examples demonstrate how the
headlines should be styled and how they sit
with supporting copy and buttons.

Where possible, key words should be highlighted in the rounded
rectangle device to help emphasis the main point of the

programme or event. However, if this creates issues with the
design the rectangle device can be dropped.

Therectangle holding device can be solid or a keyline.

INVEST NORTHERN IRELAND GUIDELINES

AMBITION TO GROW

Receive up to £45,000 & support to grow your business

FIND OUT MORE

ACCESS TO FINANCE

Get the help you need for business growth

| FIND OUT MORE )

INNOVATE TO GROW

Fes cus halatus ili furo based ina publin teling

FIND OUT MORE

N J
Invest 4 ..
Northern
Ireland

Y
Invest 4 I.
Northern
Ireland

Nt ]
Invest 'l.
Northern
Ireland

Sub-headlines and supporting copy should be left-aligned to the headline copy —do not align
the supporting copy with the rounded rectangle edge. There are some instances when centre
alignment is acceptable - see more on page 30. The supporting copy should be sentence case.

All CTA buttons copy should be upper case.

nvest @
Northern

Ireland



SECTION 4 | TYPOGRAPHY

TYPOGRAPHY PRINCIPLES

Following these typography principles will ensure a consistent

approachis applied across all communications.

NORTHERN

Northern Ireland Bold

Northern Ireland Reqgular

IRELAND
TYPEFACE

The Northern Ireland typeface is how we speak.
Don’t use other typefaces.

We only use two different font weights across
allcommunications.

Market Research TNV
Workshop
Access to Finance FIND OUT MORE

All programme names and events should be
title case (first letter of each word capitalised).

All copy in CTA buttons should be upper case.

INVEST NORTHERN IRELAND GUIDELINES

Left aligned copy is our default. However,
there are some exceptionstothisrule, as
centre alignment can help balance the design
elements on certain formats and when the
headline and supporting copy only runs over
two lines.

Punctuation.

Headlines, sub-headlines, captions and CTAs
do not need full stops.

All body copy should be fully punctuated.

HEADLINES

UPPER CASE

All our headlines are in upper case.

THIS [l 8 (IS

22PT WITH 28PT LEADING

This body copyis 16pt type
with 18pt leading.

Allow extra leading (line spacing) for the
rounded rectangle device in headlines.

Allow enough leading between body copy for
comfortable reading.

The minimum size for copy on digital formats
is 12pt for captions and 16pt for body copy. The
minimum size for print body copy is 7pt.

Other supporting
copy s sentence case

Other supporting copy, including sub-
headlines, should bein sentence case.

Type tracking should be set to zero for body
copy and can be set to a maximum of -20 for
headlines.

nvest =@
Northern
Ireland



SECTION S

PHOTOGRAPHY

® [
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SECTION5 | PHOTOGRAPHY

PHOTOGRAPHY

Our photography style focuses primarily on
real people. These are authentic portraits of
successful people that we have helped.

The portraits are focused on ‘doing’, showing skilled people working
in modern, dynamic environments, where possible they should be
authentic portraits of successful people that we have helped. These
shots help demonstrate the talent and personality of the people
within Northern Ireland. Always consider diversity when selecting
images.

Include peoplein product shots whenever possible.

Stockimages can be used when authentic shots aren’t available.

Image captions

Images should be captioned in order to give authenticity to the
photography. Text should be setin Northern Ireland Reqgular, title case at
a minimum of 6pt on print documents and 12pt on digital formats. They
can be setin either white or 90% black, depending on which provides
better contrast on theimage.

Captions should sit in whichever corner provides the most suitable area.
Captions may sit vertically if horizontal space is limited.

Stockimages do not need captions.

INVEST NORTHERN IRELAND GUIDELINES

Hinch Distillery, Ballynahinch




SECTION 6

VIDEO

90

Invest '..
Northern
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SECTIONG6 | VIDEO

VIDEO

Our video content should follow the same rules as the
photography and iconography sections. The emphasis should
be on people, places and product. The scenes should feel
modern, dynamic and authentic.

The hex shapes can be animated into the footage to enhance the brand aspect and help
unify variations of the content if they are not all from the same source. Blurred and clear

hex graphics add to the sense of depth and texture in the footage and add movement to
any still photography that is being used.

The glass hex device has been created specifically for motion graphics. This can be
animated over the footage to highlight certain elements within the shot. It can be blurred
or slightly magnified to help create a sense of layered depth within the video.

Footage can be shotin16:9 or 9:16 depending on the required format. This should be
decidedin the planning process.

See our Video Guidelines for a more in-depth breakdown of the rules.

INVEST NORTHERN IRELAND GUIDELINES

Funding sample storyboard

.. o%
Invest '..
"Northern
“Ireland” -

DO YOU NEED

BUSINESS
FUNDING?

Only use the glass effect hex device on motion graphics.

ACCESS TO[FINANCE|

- support expor
~opportunities

B FDTechnologies

nvest @
Northern
Ireland
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DESIGN STYLES
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SECTION 7 | DESIGN STYLES

DESIGN STYLES

We have developed three design approaches to add variety
within the different strands under each business area. To ensure
consistency, only these design approaches can be applied.

1. Fullimage with hex overlay 2.Image in hex with coloured background 3. Graphic and icons with coloured background

N
Invest '.. 1.
Northern - Northern

Ireland e : Irefand C L U ST E R

PEOPLE & SKILLS THE LEADER ACCELERATION

SOLUTIO = PROGRAMME CONFERENCE
APPLY NOW | ‘ % | | )

This option uses a fullimage within the format and the hex graphics are This option highlights the person, place or product within the main hex This option uses hex graphics andicons to represent the business

integratedinto theimage. The main hexis used to highlight the person, and has a coloured background. The coloured background will hold the strand or campaign concept. This approachis set on a coloured

place or product within the shot. headlines and copy. Graphic accents and subtleicons can also be applied background. Variationin the hex graphic approach is acceptable with
to this approach. this design option.

If the background s not suitable, then the holding devices can be applied
to hold the copy.

nvest @
Northern

Irelan
INVEST NORTHERN IRELAND GUIDELINES eila d




SECTION 8

CORPORATE
COMMUNICATIONS

COLOURS AND DESIGN EXAMPLES

90

Invest '..
Northern
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SECTION 8 | INICORPORATE COMMUNICATIONS

COLOURS AND DESIGN EXAMPLES

C65MO00 Y100 KOO C85MO00 YO0 KOO C30M00Y94 K00
R101 G179 B46 RO00 G172 B233 R175 G199 B40
#65B22E #00ABES H#HAEC627

The corporate paletteisthe
only area with three flexible
primary colours, this allows
variationin design.

C16 M11Y12KOO
R222G222B222
#DEDEDE

The grey tones from the
secondary colour palette
can be usedto supportthe
primary colours.

INVEST NORTHERN IRELAND GUIDELINES

Annual Report A4

ANNUAL REPORT
& ACCOUNTS

2023-24

a

]

®
Q
4

A5 leaflets

90
Invest '..
Northern
Ireland

@InvestNI
facebook.com/investni
linkedin.com/investni
youtube.com/investni
investni.com

nibusinessinfo.co.uk

Social posts 1:1

JOINOUR TEAM

Stakeholder Engagement
& Public Affairs Executive

O

£34,524

starting salary

DON'T MISS
OUR UPCOMING

Northern
Ireland

90
Inwvest '..
Northern

Ireland

@InvestNI
facebook.com/investni
in linkedin.com/investni
youtube.com/investni
investni.com

nibusinessinfo.co.uk

Could yoube our ' new

PROPERTY
MANAGER?

£55,207

Starting salary

Northern
Ireland

~ 0

o@l

Noo

N
Invest '..
Northern
Ireland

Pull-up stands

90
Invest '..

Northern
Ireland

X @InvestNI

f facebook.com/investni
in linkedin.com/investni
@ youtube.com/investni

@ investni.com

- % R A2,

Funded by
UK Government

—0

0f%)

Ao

T
Invest '..
Northern
Ireland
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BUSINESS AREAS

BUSINESS AREAS COLOURS
COLOUR APPLICATIONS
DESIGN EXAMPLES
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SECTION 9 | BUSINESS AREAS

BUSINESS AREAS
COLOURS

As the main brand assets will create
a distinctive design style, colour
variations have been chosento

give each business area their own
recognisable look.

Each area has a primary, secondary, tertiary and
gradient colour to work with and add variationin
application.

When thereis crossover of programmes into
business areas, such as a project between the IRD
and Green Economy teams, the colours applied will
be fromthe parent business area i.e.innovation and
R&D.

INVEST NORTHERN IRELAND GUIDELINES

Corporate

C65MO00 Y100 KOO C85M00 YOO KOO
R101 G179 B46 RO0O0 G172 B233
#65B22E #00ABES

90
Invest ®{ I.
Northern
Ireland

Productivity (process

o o ° °
and digitisation)
(C85M00 YO0 KOO C72M00 Y46 KOO
g sl rooocza: [l

#00ABES
#F6BBOO

Applications open XX Date 2024

FIND OUT MORE

Exporting

(C85M00 YOO KOO
C78 M100 Y12 K01 ;220;4610080@?0200 R000C1728233
R95G38 B121 #0OABE9

#E50064
#5F2678

90
Invest "’
Northern
Ireland

Applications open XX Date 2024

FIND OUT MORE

Skills (leadership and
training)

€00 M100 Y30 KOO ggg;gg‘&%% e RO00CI728233
R229 GO0OO B100 #00ABE9

#F6BB0O0O
#E50064

90
Invest '..
Northern
Ireland

Applications open XX Date 2024

‘ FIND OUT MORE '

(C85M00 YO0 KOO

Funding

C90M74 YOO K04
R52 G74 B151
#334A97

90
Invest 'O.
Northern
Ireland

Applications open XX Date 2024

’ -
FIND OUT MORE

Regional Office Activities

C30MO00Y94 KOO

€78 M100 Y12 KO1
€85 MO0 YOO KOO CT8NI00M: e
RO00 G172 B233 #5F26J78 #AEC627

#00ABE9

90

Invest 'l.

Northern
Ireland

Green Economy

C79M17Y39K02
C65MO00 Y100 KOO RO4 G153B158

R101 G179 B46 #04999E
#65B22E

90
Invest '..
Northern
Ireland

2 5 el __\_'_-

Applications open XX Date 2024

FIND OUT MORE

Entrepreneurship

(38 M72Y0O0 KOO

C66 M41YO0 KOS5
C31M100Y23K10 ROt C133 8161 AR
R169 G20 B102 i #ACSFA2

#a81465

90
Invest '..
Northern
Ireland

@

Innovation and R&D

C72 MO0 Y46 KOO WENCERPELY

R52 G103 B146
R47G179B159 236799
#2EB29F

NJ}
Invest '..
Northern
Ireland

Applications open XX Date 2024

FIND OUT MORE

Please note: Thisis for colour

reference only, the design style will

vary for the business areas.




SECTION 9 | BUSINESS AREAS

COLOUR
APPLICATION

These examples demonstrate how the primary,
secondary, tertiary and gradient colours
should be applied across all business areas.
The primary colour should be applied to at least
60% of the overall colour usedin the designs.

INVEST NORTHERN IRELAND GUIDELINES

Primary colour

Secondary colour

The primary colour should always The secondary colour supports and
be the dominant colourinthe complements the primary colour.
designs for each business area.

COO M100Y30K00
R229 GOOO B100
#E50064

' 50% TINT 50% TINT

90 90
Invest "’ Invest '..
Northern Northern
Ireland Ireland

COOM027 Y100 KO3
R247 G187 BOOO
#F6BBOO

50% tints of the colours for each sector can
be used as supporting accent colours —they
can’t be used as primary colours.

Tertiary colour

Thetertiary colouris an additional
supporting colour for added
flexibility in designs. It doesn’t
always need to be used.

90
Invest 'C.
Northern
Ireland

C85MO00 YO0 KOO
RO0O0 G172 B233
#00ABES

Gradient colour

The gradient colouris available
to add variation as an additional
primary colour and can also be
applied to graphic elements.

nvest @
Northern
Ireland



SECTION 9 | BUSINESS AREAS

EXPORTING

COLOURS AND DESIGN EXAMPLES

C78 M100 Y12 KO1 €00 M100 Y30 KOO (GO0

RO00 G172 B233
R95 G38 B121 LA #OOABE9

#E50064
#5F2678

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour beinga supporting colour. The tertiary colour is
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

Website banner

ABOUTUS FEATURES MEDIACENTRE m

Support for business v International business News

TRADE ACCELERATOR GRANT

Explore markets outside of NIwithupto a
maximum £10,000 help

APPLY NOW

Events

1:1social post

Irwvest
Northern
Ireland

GOINGDUTCH

Your gateway to trading in Europe

EXPORT TO GROW

Q g g

Invasiment dor Growih and Jobs

A5 leaflet

Invest
Northern
Ireland

GROW YOUR
SALES IN EUROPE

Es culocultus conces pritis, catratilius anum ius hosupionit opublica nium
sullegil hortes ci peret hosta atur. Quam diem pubista nicia in nad catra pritis.

- B - .

Take our Export Health Ché(:l; |
atinvestni.com/export

EXPORT TO GROW

Paris, France

Digital billboard advert

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE ABOUTUS

How can we help your Why choose Northern Media Centre About Invest NI
business? Ireland? Read our latest news and features, find Astheregional business development
We offer support across avariety of It's the perfect location for your outabout our extensive _pmqramme agency, Invest NI's roleis to grow the
areas to help your business compete business expansion or to source world- ofevents oraccess our videoibrary. lacal economy.

successfully leading products & services.

READMORE = READMORE

INVEST NORTHERN IRELAND GUIDELINES

READMORE

READMORE &

GROW BEYOND

Early Stage Exporter programme to help you explore GB and ROI markets

FIND OUT MORE

L
Invest '..

Northern
Ireland

Pull-up stand

Invest
Northern
Ireland

GROW YOUR
SALES IN EUROPE

- ,f' T
N T :

Take our Export Health Check
atinvestni.com/export

EXPORT TO GROW

Featured: Artemis Technologies Ltd, Belfast

p— —— o
nvest @

Northern
Ireland



SECTION 9 | BUSINESS AREAS

EXPORTING

COLOURS AND DESIGN EXAMPLES

The examples below demonstrate how the colour palette creates an identity for
exporting and how the different design styles can be applied to differentiate the

five strands within this business area.

EXTERNAL SALES CAMPAIGN

GROW YOUR
SALESIN EUROPE

Take our Export Health Check °
atinvestni.com/export

of U T

<) e
&

% ]
I
. -.TTRQ“

INVEST NORTHERN IRELAND GUIDELINES

TRADE CAPABILITY
DEVELOPMENT PROGRAMMES

Invest
Northern
Ireland

GOINGDUTCH

Your gateway to trading
in Europe

&
g
s
E

e
Scan here to find out more

EXPORT TO GROW

EXHIBITIONS AND TRADE

%9
Invest ".
Northern
Ireland

ARAB HEALTH
DUBAI

14-17 October 2024

EXPORT TO GROW

IN-MARKET EXPORT
OPPORTUNITIES

<%0
Invest '.‘
Northern
Ireland

SPOTLIGHT
ON INDIA

Agri-Tech
12 September 2024

EXPORT TO GROW

MARKET RESEARCH
AND EXPORT SUPPORT

990
Invest 'l.
Northern
Ireland

EXPORT HUB

One-to-one support

EXPORT TO GROW

nvest @
Northern
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SECTION 9 | BUSINESS AREAS

FUNDING

COLOURS AND DESIGN EXAMPLES

1:1social post

C90 M74 YO0 K04 AU
R52G74 B151
#334A97

R112 G184 B231
#6FB7E6

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour beinga supporting colour. The tertiary colour is
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

Website banner

ABOUTUS ~ FEATURES ~ MEDIACENTRE m LOGIN W

Support for business v International business News Events

ACCESS TO|FINANCE |

Get the help you need for business growth

| APPLY Now )

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE

How can we help your Why choose Northern Media Centre
business? Ireland? Read our latest news and features, find
We offer support across a variety of It's the perfect location for your outabout ourextensive qummme
areas to help your business compete business expansion or to source world- ofevents oraccess our videoibrary.
successfully leading products & services.

READMORE = READMORE READMORE

INVEST NORTHERN IRELAND GUIDELINES

ACCESSTO
FINANCE

Q - Eurogean Linen
Es

urapean Sagonal
Developmant Fund
Invasiment dor Growih and Jobs

ABOUTUS

About Invest NI

As theregional business development
agency, Invest NI's roleis to grow the
lacal economy.

READMORE &

A5 leaflet

90
Invest '..
Northern
Ireland

ACCESS TO INANCE

!
=i
\

Fmdoutmo ; N\
i # atmvestnl com/fundin

Digital billboard advert

ACCESS TO|FINANCE

Get the help you need for business growth

FIND OUT MORE

Pull-up stand

Northern
Ireland

ACCESSTO
FINANCE

Get the help you need for
business growth

90
Invest '..
Northern
Ireland
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SECTION 9 | BUSINESS AREAS

GREEN ECONOMY
COLOURS AND DESIGN EXAMPLES

1:1social post A5 leaflet

Pull-up stand

C79M17Y39K02
€65 MO0 Y100 KOO g;’;gg;’::goo RO4GI53B158
R101G179 B46 ) #04999E

#65B22E

ENERGY & RESOURCE EFFICIENCY

SUSTAINABILITY
REPORTS

Ireland

Ireland

ENERGY EFFICIENCY
CAPITALGRANT

Es culocultus conces pritis, catratilius anum

ENERGY EFFICIENCY
CAPITALGRANT

Reduce energy costs with a business
grant of up to [£150k

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour being a supporting colour. The tertiary colouris
analternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

o

Website banner

ABOUTUS  FEATURES  MEDIACENTRE Q Eurepean Linea
f:mmm;um
Invastment for Growth and Jobs

Support for business International business News Events :

Energy & Resource Efficiency

SUSTAINABILITY REPORTS

SCAN HERE
TOAPPLY

FIND OUT MORE

SCAN HERE
TO APPLY

Digital billboard advert

A

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE ABOUTUS

How can we help your Why choose Northern Media Centre About Invest NI WO R KS H O P

business? Ireland? Read our latest news and features, find Astheregional business development

We offer support across avariety of It's the perfect location for your outaboutourexten sive.proqr‘amme agency, Invest NI's roleistogrow the R E S 0 U R C E I ' ATC H I N G
areas to help your business compete business expansion or to source world- ofeventsoraccess ourvideolibrary. local economy,

successfully leading products & services.

rr—— A °

Invest ".
Northern
Ireland
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SECTION 9 | BUSINESS AREAS

INNOVATION AND R&D
COLOURS AND DESIGN EXAMPLES

€72 MO0 Y46 KOO EHINEEN L
R47 G179 B159
#2EB29F

R52 G103 B146
#346792

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour beinga supporting colour. The tertiary colouris
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

Website banner

ABOUTUS FEATURES MEDIACENTRE m LOGIN v

Support for business v International business

£ 5K Voucker

Il et quid utempos quundamus eate acculle

APPLY NOW

INNOVATE FOR SUCCESS

1:1social post

£ 5K

INNOVATION VOUCHER

Q Furopsan Linon
Eurapean Sagons

Development Fund

Invastment for Growth and Jobs

Events

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE ABOUTUS

How can we help your Why choose Northern Media Centre About Invest NI
business? Ireland? Read our latest news and features, find As theregional business development
We offer support across a variety of 1t's the perfect location for your outabout our extensive programme agency, Invest NI's roleis to grow the

areas to help your business compete business expansion or to source world-
successfully leading products & services.

of events or access our video library. local economy.

READ MORE = READMORE READMORE READMORE &

INVEST NORTHERN IRELAND GUIDELINES

A5 leaflet

TURNYOURIDEAINTO
A THRIVING BUSINESS

R&D grants are available with support up to £50k

atinvestni.com/grants

INNOVATE
FOR SUCCESS

Digital billboard advert

INNOVATE TO GROW

Fes cus halatus ili furo based ina publinteling

FIND OUT MORE

— g\

Pull-up stand

Ireland

GRANTS
FORR&D

Take your idea to a thriving business
with an R&D grant of up to £50k

Find out more *
—— atinvestni.com/grants |

INNOVATE
FOR SUCCESS

o2
Invest ".
Northern
Ireland
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SECTION 9 | BUSINESS AREAS

INNOVATION AND R&D
COLOURS AND DESIGN EXAMPLES

The examples below demonstrate how the colour palette creates an identity
forinnovation and R&D and how the different design styles can be applied to
differentiate the two strands within this business area.

INNOVATION VOUCHERS GRANTS FOR R&D

AT A7)
Invest '.. Invest '..

Northern Northern
Ireland Ireland

GRANTS
FORR&D

Take your idea to a thriving business
with an R&D grant of up to £50k

INNOVATION VOUCHER

Find out more '
- = atinvestni.com/grants

INNOVATE INNOVATE
FOR SUCCESS FOR SUCCESS

__ — _ — ~‘.
Invest 'Q.

Northern
Ireland
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SECTION 9 | BUSINESS AREAS

1:1social post

C72 MO0 Y46 KOO CO0 MO0 YOO K90
CO0M027 Y100 K03 ;g'z :)42?7;%02;?0 R47 G179 B159 R60 G60 B59

#303C38
R247 G187 BOOO —— #2EB29F

#F6BBOO

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour beinga supporting colour. The tertiary colour is
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

The charcoal colour (Black 90%) should be used for copy on the
yellow background to ensure legibility.

Website banner

asoutus  FeaTures  meoiacenTre  [aiaaiil iR

Support for business v International business News Events

SUPPLY CHAIN
FUNDING.

Il et quid utempos quundamus eate acculle

APPLY NOW

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE

How can we help your Why choose Northern Media Centre
business? Ireland? Read our latest news and features, find
We offer support across a variety of It's the perfect location for your outabout ourextensive programme

areas to help your business compete business expansion or to source world- of events or access our videa library.

successfully leading products & services.

oro >

INVEST NORTHERN IRELAND GUIDELINES

9
Irrvest ".

3 Morthern
Operational Excellence Ireland

MAKE VALUE FLOW

European Sagonal
Developmant Fund
Invasiment dor Growih and Jobs

Q - e

ABOUTUS

About Invest NI

As theregional business development
agency, Invest NI's roleis to grow the
lacal economy.

READMORE &

A5 leaflet

GIVE YOUR BUSINESS
A COMPETITIVE
ADVANTAGE

Es culocultus conges pritis, catratilius anurm ius hosupionit opublica nium
sullegil hortes ci peret hosta atur. Quamdiem pubista nicla in nad catra pritis.

»F Find out more

| W —

atinvestni.com

Digital billboard advert

MAKE VALUE FLOW

REGISTER NOW

Pull-up stand

90
Invest 'l.
Northern
Ireland

OPERATIONAL
EXCELLENCE
WORKSHOP

Evis esvigna maio cum me consiciam
mora consi condioc quam qua

g

=& Findoutmore

. atinvestni.com
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SECTION 9 | BUSINESS AREAS

The examples below demonstrate how the colour palette creates an identity for
productivity and how the different design styles can be applied to differentiate
the two strands within this business area.

OPERATIONAL EXCELLENCE

Operational Excellence

MAKE VALUE
FLOW

Evis eésvigna maio cum me consiciam
mora censicondioc quam qua

Find out more
atinvestni.com |

INVEST NORTHERN IRELAND GUIDELINES

SUPPLY CHAIN

90
Invest ®@®
Northern

Ireland

SUPPLY CHAIN

Evis es vigna maio cum me consiciam
mora consi condioc quamqua

Yy M
Find out mdre
atinvestni.com

nvest @
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SECTION 9 | BUSINESS AREAS

SKILLS
COLOURS AND DESIGN EXAMPLES

1:1social post

C85M00 YO0 KOO
CO0 M100 Y30 KOO ;g%’"g;;glo(g) s 000 G172 8035 7
R229 GOOO B100 e #OOABEY

THELEADER| = &

PROGRAMME (@

#E50064

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour being a supporting colour. The tertiary colouris
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn't need to be applied to every design.

Website banner

ABOUTUS  FEATURES  MEDIACENTRE m SHEean LI
Lcn O =
Invastraent for Growth and Jobs

Support for business v International business News Events

THE LEADER

PROGRAMME

Il et quid utempos quundamus eate acculle

| APPLY NOW )

SUPPORT FOR BUSINESS INTERNATIONAL BUSINESS MEDIA CENTRE ABOUTUS

How can we help your Why choose Northern Media Centre About Invest NI
business? Ireland? Read our latest news and features, find Astheregional business development
We offer suppart across a variety of 1t's the perfect location for your outabout our extensive _pmqr‘amme agency, Invest NI's roleis to grow the
areas to help your business compete business expansion or to source world- ofevents oraccess our videoibrary. lacal economy.

successfully leading products & services.

READMORE = READMORE READMORE READMORE &
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Pull-up stand
A5 leaflet

Northern
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PEOPLE & SKILLS
SOLUTIONS

ES culocultus conces pritis, catratilius anum iluS RosUpionit opublica nium
sullegilhortes ciperet hosta atur. Quam diem pUbISEANIEIA in nad catra pritis.

SOLUTIONS

mora consi condioc quamqua

|
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Find outmore *

atinvestni.com
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Digital billboard advert

CLUSTER

'ACCELERATION

CONFERENCE

Northern
Ireland

PEOPLE & SKILLS

Evis es vigna maio cum me consiciam

- p—— A
atinvestni.com

T
1T

FIND OUT MORE
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SECTION 9 | BUSINESS AREAS

SKILLS
COLOURS AND DESIGN EXAMPLES

The examples below demonstrate how the colour palette creates an identity
for skills and how the different design styles can be applied to differentiate the
three strands within this business area.

PEOPLE & SKILLS SOLUTIONS

N\ T
Invest '..
Northern
Ireland

PEOPLE & SKILLS
SOLUTIONS

Evis es vigna maio cum me gonsiciam
mora consi condioc quamqua
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Find out more =
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. atinvestni.com
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THE LEADER PROGRAMME
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Invest '..
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INTERNATIONAL

SALES LEADERSHIP
PROGRAMME

COLLABORATIVE GROWTH
PROGRAMME

CLUSTER
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=
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SECTION 9 | BUSINESS AREAS

REGIONAL OFFICES ACTIVITIES
COLOURS AND DESIGN EXAMPLES

85 MO0 YOO KOO C78 M100 Y12 K01

R95G38B121
ROO0 G172 B233 TR

#00ABE9

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour beinga supporting colour. The tertiary colouris
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

1:1social post

LUNCH & LEARN

Regional workshop series

INVEST NORTHERN IRELAND GUIDELINES

A5 leaflet

Ireland

STAFF WORKSHOPS

Digital billboard advert

Newry

LUNCH & LEARN

Regional workshop series

REGISTERNOW

laut quos dendile
Las.

SCAN HERE
TO REGISTER

Pull-up stand

Ireland

STAFF
WORKSHOPS

Evis es vigna maio cum me consiciam
mora consi condioc quamqua

e W
' 15‘ 5 SCAN HERE
TOREGISTER
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SECTION 9 | BUSINESS AREAS

ENTREPRENEURSHIP

COLOURS AND DESIGN EXAMPLES

(€38 M72 YOO KOO

C31M100 Y23 K10 GBS R172G96 B162

R95G133B191

R169 G20 B102 #ACSFA2
#a81465

#5F84BF

There should be a clear hierarchy with the use of colour. The primary
colour should be at least 60% of the overall colour applied with the
secondary colour being a supporting colour. The tertiary colouris
an alternative to the secondary colour, it can also be used as a subtle
accent colour. It doesn’t need to be applied to every design.

1:1social post

o9
Inwvest '..
Northern

AMBITION ™
TO GROW

INVEST NORTHERN IRELAND GUIDELINES

A5 leaflet

%0
Invest ”@®
Northern
Ireland

AMBITION
TO GROW

Receive up to £45,000 & support
to grow your business

) &

Digital billboard advert

9
Invest 9@

AMBITION TOGROW 3 & QU™

Receive up to £45,000 & support to grow your business

FIND OUT MORE

Pull-up stand

N,
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Northern
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AMBITION
TO GROW

Receive up to £45,000 & support
to grow your business

SCAN HERE
TOREGISTER

[
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SECTION 10

CAMPAIGN STRAPLINES
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SECTION 10 | CAMPAIGN STRAPLINES

CAMPAIGN
STRAPLINES

Accelerating innovation and skills and driving Innovation e
globa! ambition are strategic prlorltles.. INNOVATE TR —— eXporT I
For this reason we have created campaign FOR SUCCESS ATHRIVTNGBUSTHESS
straplines for communications relating to
these areas.
INNOVATE FOR SUCCESS
The straplines are secondary to the main programme or initiative 717 4 .
brand. They are used as a sign-off on design formats. Pridoutmoe By ey

at investni.ébmfgra.nts; ?
i “AS

Apply the straplines to all programmes and campaigns that fall mowr B -
under that particular business area. EXPORT
If the formatis too small or busy in design layout, then the TO GROW

strapline can be removed.

The straplines are not exclusive to the Innovation and Export INNOVATE

business areas. They can be applied to any communications that EXPORT TO GROW FOR SUCCESS

relate to or reference exporting or innovation (see Fig. 1).

The campaign straplines have been created in full colour and white, there are The straplines are used
stacked and landscape versions for flexibility in design layout. as sign-offs on campaign
communications.

Joinusatthe

POWERING
PRODUCTIVITY
SUMMIT |
. Fig.1
This example shows how the ‘Innovate [ ]
for Success’ strapline was appliedto an [ 4
FORSOCCESS innovation focused message under the llq\gﬂh e’n
° Productivity business area.
Ireland
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SOCIAL
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DISPLAY
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SECTION 11 | DIGITAL FORMATS

SOCIAL

These examples demonstrate effective ways
to create social adverts. They are a direct-
response format and have animportant rolein
increasing brand awareness.

Social ads should be designed to fulfil a dual role and function as
both a direct-response and delayed-response asset.

Subtle changes to the creative and post copy can impact ad
performance. Because of this, we recommend A/B split testing
where possible and taking learnings from each campaignto help
inform the next.

People are drawn to captivating visuals and videos. Use strong
visuals, including those with people, where possible. Where they
are not available, graphics can be used.

Our logo should be applied to all social posts.

Headlines should be less than six words and all additional
information, such as event dates, times, venues and so on
should bein the post copy.

INVEST NORTHERN IRELAND GUIDELINES

Linkedin paid post Linkedin paid post

Ll
ez 75 Invest Northern Ireland es 73 Invest Northern Ireland
mll Promoted lell Promoted

QOur Global MegaTrends webinars will help future-proof your business and If you're a strategic thinker and excellent writer, with experience establishing
allow you to stay one step ahead in this ever-changing world.

positive stakeholder relationships - you could be looking at your next role.

90
Invest 'C.
Northern
Ireland

GLOBAL MEGATRENDS

Getinformed on how to stay ahead of the curve

Webinar | Global MegaTrends ( Register ) . Y =i
Applications closing Wednesday 17 July (
Appl
PRIy )

Do not add action buttons to paid posts, as they will have one added when
the media team create the post.

Linkedin organic post Facebook reel
mfﬂm;l' Invest Northern Ireland QA Invest Northern Ireland

Fromoted

Ireland Promoted

_ - N\
¥l

Want to grow you business? Invest ".

Northern

Why not get a tailored report toda completing our Export Heal ...see more
y not g p y by completing P Ireland

92
Invest 'I.

GROW YOUR rclnd

SALESIN EUROPE

GLOBAL MEGATRENDS

Getinformed on how to stay ahead of the curve

Find out more
atinvestni.com/export

Organic posts can have a CTA,
but this shouldn’t be designed as
a button, asthese can't hold an
active link.

For more information on asset
application, see the digital spec
sheet on page6l.

..See more

OpenGraphimage example

L
et 75 Invest Northern Ireland

lel """“I 63,239 followers

23h - ®

NEWS | The latest edition of our regional workshop
series launches in Newry next week ...more

o A
““““‘-.__,./

LUNCH & LEARN

Regional workshop series

Register today for the latest Lunch & Learn

investni.com

c&o 41 - 12 comments - 3 reposts

D ® ) x4

Like Comment Repost Send

OpenGraph (0G) images accompany posts whenever you
share a web or a blog link on social media. They provide visual
context to the content and helps increase engagement.

Choose a clear and appropriate image that aligns with the
content of the article. Avoid ambiguous or confusing visuals
that may mislead viewers. Text should be concise, avoid
anything longer than six words. It’s also best practice to
include our logo, as this helps build brand recognition.

Theimages should be sized to a minimum 1200 x 630px.
Below is the recommended sizes for each platform:

Platform OG Dimensions

Facebook 1200 x 630 pixels
X (Twitter) 1200 x 675 pixels (minimum)
LinkedIn 1200 x 627 pixels

Ensure clear space areas are adhered to
onreels and stories. The guidance on clear

space can changeregularly, so check the [
latest information online for each channel. Invest "
.................... Northern
Ireland



SECTION 11 | DIGITAL FORMATS

EMAIL MARKETING

These examples show how the brand assets
are used to create distinctive email designs.

Thefirst two examples demonstrate how the chosen design
style for these programmes has been applied to the emailers
to maintain a consistent approach. Impactful headerimages
are used to draw the viewer in and large headlines with short
paragraphs ensure the content is easily scanned and digested.

The 2 Minute Updateis a template design that requires a
header and articleimages. These images should be clear and
impactful, they do not need logos or CTAs, as these are built
into the template.

INVEST NORTHERN IRELAND GUIDELINES

Innovation Voucher emailer

3 UK Government O
L

£ 5K

INNOVATION
VOUCHER

If you have innovative ideas for new orimproved
products, services or processes, we'd like to help
youmake them a reality.

An Invest NI £5K Innovation Voucher can help
turnideasintorealities

Collaboration with experts at universities and colleges in Northern Ireland
and Republic of Ireland will give successful applicants access to expertise
that can help advance theirinnovation project.

How have previous recipients used their £5K
Innovation Voucher?

Previous recipients have used their Voucher for a diverse range of projects.
Hear what they had to say about the support they received:

Click here to watch our case study videos

Atrack record of innovation from past
participants

The Sound Healing Spa, Reynolds Hurling, Karri Kitchen and Bubbleburm are
just afew of the thousands of companies that have developed their business

with the help of an Invest NI £5K Innovation Voucher.

Working with Innovation Specialists from knowledge providers across
Northern Ireland, these companies have been able to access arange of

expertise, knowledge and quidance specific to each of theirindustries. How

would a £5K Innovation Voucher benefit your business?

Applications close 15:00 Friday 27 Sept 2024

This project is funded by the UK government through the
UK Shared Prasperity Fund.

. mnm
Ireland

Innovation R&D emailer

B Funded by
I UK Government

BOOST
YOURR&D

Unlock up to
£100,000

ingrant suppores &
with Invest NI

Have a technical challenge or innovative idea? The
Grant for R&D programme can help bring to market.

How does it work?

Investing in R&D boosts productivity, enhances produscis, services,
processes, and drives sales and profits.

ogramme offers up o £100,000In support. covering up to 70% of
eligible project costs to Trelp develop New of IMprove products, Processes of
services

Why choose
Grantfor R&D? |

Expert Advice

Recelve support to plan your RED project and prepane an apgication.

Access expertise from businesses, universities, and research institutions.

Funding Coverage

Inchudes Internal labour, materials, 1P, equipm:
ubcontracting, pius.a 15% overhea
eligible for HMRE RED ta: T

Who Can Apply?

The Grant for R&D programme is open to current [nvest NI dients and
businesses eligible to became clients, provided they hawer't received 8 RED
grant funding in the Last 3years.

1yt are unsure how an RED project could benefit your business, ImestNE
alsooffers support for feasibility studies and project planning. Applications
Focusing on process devefopment to boost productivity ane especially
welcoms,

Irvest WL ffers tail d for lasge ndd those not
eligitde for the enhanced grant.

Important Dates

Applications are evabuated on afirst-come, first-senved bass and must
besubmitted by Friday 17 lanuary 2025.

MAXIMISE YOUR

BUSINESSGROWTH

Watch case studies

2 Minute Update emailer

o @ lnvest
#g" Northern Ireland

/5

View this email online

MNews | Invest NI hub in Dublin launched to enhance all-Ireland connections.

Read the news story

Cperat: cotherses
Best Practice .
Workshop Series{¥

Festival of Business

18 September
St.George's Market Belfast

Export Services
Survey

Access to Finance
NI Smail Business Loan Fund

e Lk

SUSTAINABLE

WATER CONNECT

MEET THE BUYER | NETWORK | SUPPORT

2

Business Finance Week
24 Seprember - 3 October 2024

Workshops | Improve your competitive
advantage and increase profitability

« « With our Opgratippgl Excellgnce, .. ...

workshop series.

Register now

Event | We are taking part once again
at this year's Festival of Business on
18 September at St George's Market,
from 8:30am - 1:00pm,

Find out more

D1E Mapping of the Expart Promotion
Ecosystem | Give your views on the
export promotion ecosystem and
identify improvements to make the
support more accessible.

Take the survey

Support | Want to grow your business?
Access loans from 10k to 100k from
the NI Small Business Loan Fund.

Find out more and apply

Event | Applications for 1-1
appointments with Nl Water's Buyers
and Tier-1 Suppliers close 3pm Friday
13 September.

Apply now

British Business Finance week | Join a
free event series and find a range of
finance options tailored to your
business needs.

Register now

oooooooooo

oooooooo .

The headerimageis
580 x 276px. Thisimage

does not need alogo or CTA.

Thearticleimages are
280 x135px. Theseimages
do not need alogo or CTA.

nvest @
Northern
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SECTION 11 | DIGITAL FORMATS

DISPLAY

The next two pages demonstrate the most
effective ways to create display adverts.
Display ads are a direct-response format, but
they also have animportant role inincreasing
brand awareness.

Just like a billboard on the side of the road, we want people to
engage directly with it (by Googling the website, for example),
but evenif they don't, just being repeatedly exposed to the ad still
helps improve the brand’s saliency. For that reason, banner ads
should be designed to fulfil this dual role and function as both a
direct-response and delayed-response asset.

Keep the branding prominent
Viewers should instantly know who the ad is coming from. Our logo
should be visible on every frame.

Keep the call to action visible
Make sureit’s always obvious what you want the viewer to do next.

Apply therule of one
Say one thing, to one specific viewer, on one frame. Including too
many messages and frames dilutes the strength of the ad.

Try toinclude animation
The movement can help catch the viewer’s eye.

INVEST NORTHERN IRELAND GUIDELINES

MPU 300x250px —Innovation example

£5K

INNOVATION
VOUCHER

APPLY NOW

The primary approach for larger display
advertsisto have animagetoengagethe
viewer.

Copy should be a minimum of 16pt.

Hex arrow button Rounded rectangle button

FIND OUT MORE FIND OUT MORE

FIND OUT MORE > FIND OUT MORE

There are two button styles available for
added variety across campaigns. The
buttons can be solid or keyline.

MPU 300x250px — Export example

EXPLORE
NEW TRADE
MARKETS

FIND OUT MORE

Headline copy should be a maximum of
six words.

MPU 300x250px — Export example

T
Invest ®§ "

EXPORT i
IN EUROPE

FIND OUT MORE 3
- ; T

——— e

MPU 300x250px — Skills & leadership example

DEVELOP
YOUR
LEADERSHIP
SKILLS

FIND OUT MORE

A graphicandicon approach can be tested
as an alternative toimages.

Fullimages can be used, as long as the copy
islegible. A holding device should be used if
theimageistoo busy to hold the headline.

Headlines don't always need to
mention Northern Ireland, especially
when spaceis limited and thelogo is
already clear and prominent.

nvest @
Northern
Ireland



SECTION 11 | DIGITAL FORMATS

DISPLAY

Leaderboard 720x90px —Innovation example

£5

Leaderboard 720x90px — Export image example

INNOVATION
VOUCHER

APPLY NOW
Gy

288

EXPLORE NEW TRADE MARKETS P o L

Ireland

FIND OUT MORE

Leaderboard 720x90px — Skills & leadership icon example

'DEVELOP|YOUR LEADERSHIP SKILLS

FIND OUT MORE ) .

The call to action can be builtinto the headline when there's no room for a button.

INVEST NORTHERN IRELAND GUIDELINES

Skyscraper 160x600px —
Innovation example

£ 5K

INNOVATION
VOUCHER

Ireland

APPLY NOW

Skyscraper 160x600px —
Exportimage example

EXPLORE
NEW TRADE
MARKETS

T,
Invest @@
Northern
Ireland

FIND OUT MORE

Skyscraper 160x600px —
Skills & leadership icon example

DEVELOP
YOUR
LEADERSHIP

SKILLS

| FIND OUT MORE )

Banner 280x135px — Innovation example

£ 5K Voucrer
¥
APPLY NOW

Banner 280x135px — Export example

EXPLORE NEW TRADE
MARKETS

FIND OUT MORE

Ireland

Banners at 280x135px or smaller
shouldn’t haveimages oricons applied.

nvest @
Northern
Ireland



SECTION 11 | DIGITAL FORMATS

DIGITALSPECSHEET

This spec sheet gives guidance on asset
application across social and web formats.

INVEST NORTHERN IRELAND GUIDELINES

in post copy.

Organic formats
SPEC FORMAT HEADLINE(Y/N) BODY COPY (Y/N) INILOGO PARTNERLOGO (WHERE  CTA(Y/N)
APPLICABLE) (Y/N)
SOCIAL
1080 x 1080px Socialin feed (static Yes Yes Yes No - Partnertobetagged | Yes,butnotstyled as
asset) in post copy. abutton
1080 x1920px Social story (in profile) | Yes Yes Yes No - Partnertobetagged | No-Tobeaddedduring
in post copy. set-up
1200 x 630px OpenGraphimage Yes Yes Yes Yes No
INIWEBSITE
904 x466px Newsimage No No No No No
1280 x 348px(PNG) Homepage banner No No No No No
1248 x 120px Landing pagebanner | Yes Yes No No Yes
576 x 385px International campaign | Yes Yes No No No
page banner
ININEWSLETTERS
580 x 276px Lead articleon2MU Yes No No No No
280 x135px Sub articleon2MU Yes No No No No
580 x 276px Dedicated ezine Yes No No No No
INIVIDEOS
1280 x 720px Video tutorial chapter | Yes No No No No
covers (YouTube)
280 x163px Video tutorial Yes No Yes No No
thumbnail
1280 x 720px (PNG) Video tutorial Yes No Yes No No
thumbnail (YouTube)
INIINTERNAL CHANNELS
580 x 276px Lead Articleon Yes No No No No
Newsweekly
280 x135px Sub Articleon Yes No No No No
Newsweekly
nibusinessinfo.co.uk
800 x 450px Homepage banner Yes Yes Yes No No
300 x202px FeaturearticleonNIBI | Yes Yes Yes No Yes
newsletter
NICONNECTIONS
1124 x 562px Landing pagebanner | Yes No No No No
Paid formats
SPEC FORMAT HEADLINE(Y/N) BODY COPY (Y/N) INILOGO PARTNERLOGO (WHERE CTA(Y/N)
APPLICABLE) (Y/N)
SOCIAL
1080 x 1080px Social In Feed Yes Yes Yes No - Partnertobetagged | No-Tobeaddedduring
in post copy. set-up
1080 x1920px Social Story Yes Yes Yes No - Partnertobetagged | No-Tobeaddedduring

set-up

nvest @
Northern
Ireland
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BROCHURE DESIGN
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These examples show how the brand assets
are used to create distinctive brochure
designs. The consistent approach helps build
arecognisable brand.

INVEST NORTHERN IRELAND GUIDELINES

OURFUTURE
IN FOCUS

Delivering aregionally balanced,
productive, sustainable, and
prosperous economy

BU&SS STRATEGY 2024 -27

STRATEGIC PRIORITY

ACCELERATING
INNOVATION & SKILLS

Invest NI strategic objectives
annual R&D expenditure within
Invest NI's client portfolio by a minimum of
£130m (21% uplifton 2023 baseline -

+ Increase the p
portfoliothata
(5.5 percentage point:

elop, baseline and target value added
jient portfolio
(Annual Client Su

Harnessing innovation and
skills, to drive productivity

n helping y

ABOUT THE PROGRAMME

Northern
Ireland

LEADERSHIP TEAM
AND AMBITIONTO

Who should apply?
The programmeis for the business owner / CEO / MD plus up to two members

Must:

Be an SME Ability to commit

SCALE PROGRAMME
Lead for growth

(upto 249 staff) t]me and
resources

tothe programme

Whyjoin?

Itwill:

« Challenge the focus of your leadership team
to enable your company to grow.

« Challenge the CEO / MD by providing the
supportand the space to gain insights
with like-minded peers

+ Build top team cohesion and drive a culture
oftransformation to enable ambitious growth.

Your leadership team will:

« Gain a deeper understanding of how to
develop andimplement strategies that drive
sustainability and international growth.

« Beastronger and more effective top team,
ready to develop and implement a strategy
for growth.

Turnoverideally Ambition to grow

inexcess of your business

£1million | globally

« Develop the right company structures and
processes to support international growth.

« Make more time for strategy and business

development.

* Build more connections with other business

leaders, share experience and access best
practice learning

« Beable to use a wide range of practical tools

and techniques to ensure every aspect of
your businessis aligned with your strategy.

INVEST NI BUSINESS STRATE

@ Strategicinitiatives Supporting metrics

Innovation, research + Supportaminimum of 1,100 companiesto

& development

becomeinnovation recognised

+ Supportatleast 75 companies that are

+ UseInnovate NIto drive first time innovation

new to R&D.

and help companies become innovation active.

+ Supportatminimum of1,650 investments and

+ Enhance resources andfunctions to accelerate
, ) B

£435m of investment in research & development,

andtechnology.

+ Supportat least 450 investments and £95m

+ Through purposeful partnership, wewill establish

ofinvestment inleadership, training

toprogress their innovation projects.

+ Support sustained, comprehensive innovation to
drive competitiveness, growth, and sustainability,
while emphasising non-financial support

+ Increase the number of new businesses investing
inR&D.

* Increase R&D intensity, commercialisation,
collaboration, technology transfer and spillovers.

« Improveinternal collaboration to help businesses
maximise their commercialisation of innovation
for businesses.

Leadership, training and skills

+ Placeleadership, management, and skills
development at the centre of business

growth plans. Invest NI also offered us one-to-one

+ Driveanewapproach toleadership and
management development.

+ Revamp our primary Skills Development
Programme toincreaseits impact.

+ Collaboratewith partners to align strategic talent

supply chain coaching which gave us
afresh perspective on our current supply
chainand helped us toidentify areas
where we couldimprove efficiency,

pipelines and address current and future skills reduce costs and drive our productivity.

needs, such as through Assured Skills Acadernies.
+ Enhanceour strategic collaborative growth
programme to support collaboration, 00
. 0)o
establish 5 critical super-clusters, and )
address regional challenges.

he leadership team.

LEADERSHIP TEAM PROGRAMME

Programme elements

The Invest NI Leadership Team Programme s
focused on transforming the skills, behaviours
and relationships of the top teamin order to
achieve business growth. The key objective of
the programmeds to help the top team transform

World class

Executive education

Workshops are delivered by
aninternationally recognised
business school. These provide
access to global best practice
in Leadership & International
Growth.

Eachsessionis geared
towards SMEs with high
growth potential, delivered by
some of the best practitioners
andthought leadersin the

world. Eachworkshop builds
capabilityand focusinareas
such as Strategy Development,
Leadership, Innovation,
Talent & Performance,
Structuring for Growth.

Sessions are brought to
life through case studies,
practical business activities
and guest speakers.

Business coaching

Each participating team will
benefit from tailored CEO
and wider team coaching.

An assigned business coach
will help the team translate
learnings into action, develop
strategies, and create the
right conditions for growth

in their business.

Theteamsarealso
challenged to build leadership
competencies and drive
effective changes through the
use of specialist business and
behavioural diagnostics.

Shona Blythe, Managing Director, Norbev

their skills, behaviours and relationshipsin
order to build a more adaptive and resilient
business. Provided by Invest NI, in partnership
with external providers, the programme
combines the following key elements:

@

Peer networks

Within each module,
interactive, peer breakout
sessions enable participants
tomake links with other
businesses, gain new
perspectives, share
experiences and learn from
similarly ambitious teams
across arange of sectors.

The programme also provides
support and challenges for the
CEO / MD with the opportunity
toshareideas and experiences
with like minded leaders,
through facilitated peer
learning sessions.

QURFUTUREINFOCU!

STRATEGIC PRIORITY

MAXIMISING CITY
AND GROWTH DEALS

Invest NI strategic objectives
+ Oversee and support the successful delivery of the
City & Growth Deal (C&GD) and Complementary
Fund (CF) Innovation & Digital projects, representing
und £700m of additional upported,
allfourD i

Investment Decision Maker (IDM), we'll help

5 tments remain commercially focused,
industry relevant, and future-proofed throughout their
lifetime, maximising wider benefits, spillovers and
long-term outcomes (City and Growth Deal Data).

City & Growth Deals projects

funding and the geographic
ional

INVEST NIBUSINESS STRATEGY 2024-27

(©) strategicinitiatives

+ Overseethe delivery of C&GD and CF Innovation

& Digital projects tosupport
clusters across NI

growthin priority

+ Helpensure C&GD and CF Investments remain

commercially focused, industrially relevant and
future-proofed.

+ Create compelling sector and cluster propositions

that support positive engagement across
allinvestments

+ Promoteinvestmentsin C&GD and CF projects

tomaximise regionalimpact

+ Focus our mainstream interventions to help

businesses deliver commercial benefits, generate
enhanced skills progression pathways, and drive
value-added economic growth.

Supporting metrics

+ Supportaminimum of 8 strategic” Invest NI

interventions with C&GD or CF Projects,

* Leverageatleast £250m ofinvestment from

C&GDor CF Projects.

+ Supportaminimum of 600 businesses

(including from the Wider Business Base)
toengage with C&GD or CF Projects.

+ Holdat least 25 events, locally and

internationally,to promote C&GD or CF Projects,

gy tema

When working with general Invest NI documents,

When working with corporate documents, the
primary colours should be used, see page 38 for
more details.

the primary colour palette can be supported by the
secondary palette.

Business areas should follow their individual colour
palettes.

nvest =@
Northern
Ireland



Following these rules will ensure a consistent
approachis applied across all brochures.

INVEST NORTHERN IRELAND GUIDELINES

Minimum size for body
copyis9ptonllptleading. «-:=e
This A4 exampleis set at
11pton14ptleading.

All body copy should be

sentencecase.

A4 brochure

OURFUTUREINFOCUS

STRATEGIC PRIORITY

ACCELERATING
INNOVATION & SKILLS

vest NI strategic objectives

Increase annual R&D expenditure within
Invest NI's client portfolio by a minimum of
£130m (21% uplift on 2023 baseline—
Annual Client Survey).

Increase the percentage of Invest NI's client
portfolio that are innovation active to 80%
(5.5 percentage points increase on 2023
baseline—Annual Client Survey).

Develop, baseline and target value added
per FTEin Invest NI's client portfolio
(Annual Client Survey).

Harnessing innovation and
skills, to drive productivity

We will be relentless in helping your businesses
make raising productivity your key growth strategy.
We will ensure that you, and your business, have the
skills and capability to exploit and commercialise
innovation, across all aspects of your business.

We will use our attractive R&D and innovation
supports as a tool to attract high-tech FDI, align our
support with City & Growth Deal innovation assets,
and collaborate with business, academia and local
and national partners to maximise benefits.

Axial 3D .

Headlines and section titles should
bein upper case. Sub-headlines
should be sentence casein
NorthernIreland bold.

Images, icons and quotes should
be used to break-up the content.

Strategicinitiatives

Innovation, research
& development

* Uselnnovate NIto drive first time innovation
and help companies become innovation active.

Enhance resources and functions to accelerate
digitalisation with a focus on automation, Al,
and technology.

Through purposeful partnership, we will establish
clearand i forall

to progress their innovation projects.

Support sustained, comprehensive innovation to
drive competitiveness, growth, and sustainability,
while emphasising non-financial support.

Increase the number of new businesses investing
inR&D.

Increase R&D intensity, commercialisation,
collaboration, technology transfer and spillovers.

Improve internal collaboration to help businesses
maximise their commercialisation of innovation
for businesses.

Leadership, training and skills

Place leadership, management, and skills
development at the centre of business
growth plans.

Drive anew approach to leadership and
management development.

Revamp our primary Skills Development
Programme to increase ts impact.

Collaborate with partners to align strategic talent
pipelines and address current and future skills
needs, such as through Assured Skills Academies.

Enhance our strategic collaborative growth
programme to support collaboration,
establish’5 critical super-clusters, and
address regional challenges.

INVEST NI BUSINESS STRATEGY 2024 -27

Supportaminimum of 1,100 companies to
become innovation recognised.

Support atleast 75 companies that are
new to R&D.

Support at minimum of 1,650 investments and
£435m ofinvestment in research & development,
innovation and digitalisation.

Support at least 450 investments and £95m
ofinvestment in leadership, training
and skills development.

(33
Invest NIalso offered us one-to-one
supply chain coaching which gave us
afresh perspective onour current supply
chainand helped us toidentify areas
where we could improve efficiency,
reduce costs and drive our productivity.

Shona Blythe, Managing Director, Norbev

4%

Content should be setin two or
three columns, as one column
restricts design capability.

A5 brochure

ABOUT THE PROGRAMME
Who should apply?

The programmeis for the business owner / CEO / MD plus up to two memb:

Must:

Be an SME | 2bittytocommit
(upto2asstarsy | tiMe and

resources

tothe programme

Whyjoin?
Ttwill:

« Challenge the focus of your leadership team
to enable your company to grow.

« Challenge the CEO / MD by providing the
support and the space to gain insights
with like-minded peers.

+ Build top team cohesion and drive a culture
of transformation to enable ambitious growth.

Your leadership team will:

« Gain adeeper understanding of how to
develop and implement strategies that drive
sustainability and international growth.

« Beastronger and more effective top team,
ready to develop and implement a strategy
forgrowth

Hex bursts can be appliedto
inner spreads, but shouldn’t

Turnoverideally | Ambitionto grow
in excess of your business

£1million | globally

Y

« Develop the right company structures and
processes to support international growth

« Make more time for strategy and business
development

« Build more connections with other business
leaders, share experience and access best
practice learning

+Beable touse awide range of practical tools
and techniques to ensure every aspect of
your business s aligned with your strategy.

overpower the design.

he leadership team.

LEADERSHIP TEAM PROGRAMME

Programme elements

The Invest NI Leadership Team Programmeis
focused on transforming the skills, behaviours
andrelationships of the top team n order to
achieve business growth. The key objective of
the programme s to help the top team transform

@

S

World class

Executive education

Workshops are delivered by
aninterationally recognised
businessschool. These provide
access toglobal best practice
inLeadership & International
Growth.

Each sessionis geared
towards SMEs with high
growth potential, delivered by
some of the best practitioners
andthoughtleadersinthe
world. Eachworkshop builds

capabilityand focusinareas
such as Strategy Developm
Leadership, Innovation,
Talent & Performance,
Structuring for Growth.

Sessions are broughtto
life through case studies,
practical business activities
and guest speakers.

Business coaching

Each participating team will
benefit from tailored CEO
and wider team coaching.
Anassigned business coach
will help the team translate
learnings into action, develop
strategies, and create the.
right conditions for growth
intheir business.

Theteams arealso
challenged tobuild leadership
competencies and drive
effective changes through the
use of specialist business and
behavioural diagnostics.

their skills, behaviours and relationships in
ordertobuild amore adaptive and resilien

business. Provided by\nveﬂNmen*rncr@ ecocece
with external providers, the programme
combines the following key elements:

S

Peer networks

Within each module,
interactive, peer breakout
sessions enable participants
tomakelinks with other
businesses, gain new
perspectives, share
experiences and learn from
similarly ambitious teams
across arange of sectors.

The programmealso provides
supportand challenges for the
CEO /MDwith the opportunity
toshareideas and experiences
withlike minded leaders,
through facilitated peer
learning sessions.

The body copy onthis A5
... exampleis setat 9pton
11pt leading.
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SECTION 13 | QR CODES & WEB URLS

QR CODES AND
WEB URLS

These examples demonstrate how QR codes
and web URLs should be styled.

Fig.2

Epym
".'5-:;- a4
‘E‘iztﬁ'-‘!}:_' SCANTO

e REGISTER
TS

investni.com

QR codes

QR codes should be placed in a hex graphic to create a consistent brand look.

The QR code can be created in white or black. This depends on the contrast
of the background colour. The URL can also sit under the QR code if space
allows (Fig.1).

There should be a call to action, so the user understands the code
destination for example ‘SCAN FOR MORE’, REGISTER NOW'’ and so on.
Thisis appliedin upper case text using white or 90% black. The design style
can be adapted to suit smaller formats or to make more of the CTA (Fig. 2).

Do not generate QR codes with our logo in the middle, as this can affect the
users ability to scan the code.

Ensure the QR code is large enough to be scanned:

Printitem Recommended minimum size
Leaflets, brochures, businesscards 20mm
A3-A2 wall posters 30mm
Signage, stands 100mm
I OOH advert 200mm
Screen Recommended minimum size
Desktop screen 6% of the frame width
TV 15% of the frame width

INVEST NORTHERN IRELAND GUIDELINES

Q investni.com

Q investni.com/export

Q InvestNI.com

Q InvestNI.com/export/europe/france

Web URLs
All web addresses should be writtenin lower case.

A maximum of one forward slash extension should be used.
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DUAL BRANDING

NORTHERN IRELAND BRAND
BRAND HIERARCHY
PARTNERS
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SECTION 14 | DUAL BRANDING

NORTHERNIRELAND
BRAND

: [
Invest
We have created dual logo lock-ups for rgfg?‘%rn Northe:n
instances where we are communicating with Ireland
both local and international audiences or

where the work of the Northern Ireland Brand
requires the support of the local brand.

90

orthern nvest Z9®

reland Northern
Ireland

Northern Ireland Brand and Invest NI dual lock-up

For instances when Northern Ireland Brand and Invest NI have collaborated
on a project, this lock-up can be applied to the communications.
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SECTION 14 | DUAL BRANDING

BRAND HIERARCHY

A flexible brand hierarchy has been established X o o o
to ensure that our users are aware that our X Provided by Invest <@ Provided by 'ﬁvesfch' ’ Supported by llr\]lvesih' o
websites, social channels and the support and #gf;#g mn |rg|';m§ n |,-g|2n§ m
guidance are provided by Invest NI.
A typographiclock-up system containing positioning statements o
and the Invest NI brand identity has been developed to clarify the & o
role Invest NI plays within each sub-brand for example Delivered by, AUnee 2 Ilr\]vesltth o In partnership with Invest "
Funded by and soon. | rgll;_:‘ ngrn Northern
Thisis coveredin more detail in the Invest NI Brand Hierarchy Ireland
document that can be requested from the Communications Group,
see the last page of this document for contact details.
o o
Delivered by Invest " Sponsored by Invest "
Northern Northern
Ireland Ireland
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SECTION 14 | DUAL BRANDING

PARTNERS

These examples show how the logos should
be applied when working in partnership with
other organisations.

INVEST NORTHERN IRELAND GUIDELINES
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NIBUSINESS
~Q.UK

INFO C

Invest NI Communications with partnerlogo

When adding a partner logo to our communications the
partner logo should be approximately 50% the presence of
the main brand. This size must be decided by the designer
as eachlogois different and must be judged onits stand-
out rather than numerical measurements.

o
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NIBUSINESS

INFO.CO.UK

Supporting logos

When thereis an even partnership and thelogos are
required to sit together, they should be placed on a
common centre line and sized equally. The clear spacerule
must also be adhered to.
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THANKYOU

If you have any further questions or would like to
request any of the brand assets or additional guides,
such as our Short Writing Guide or Brand Hierarchy,
please contact the Communications Group at:

communications@investni.com
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